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July 14, 2008 BOSCH INVESTS MORE THAN $500,000 TO 
EXPAND TRAINING RESOURCES FOR 
CUSTOMERS 
 

FAIRPORT, N.Y. – Bosch Security Systems, Inc., a full-line manufacturer of high-quality security 

solutions, announced today it has invested more than $500,000 over the last year to bolster its 

training offerings for customers. With new training centers, more in-depth classroom courses and a 

greater range of eLearning offerings, Bosch is helping to support and educate dealers and 

integrators as the market shifts toward greater adoption of IP security solutions. 

 

This month, the company opened a training center in Ontario, California, 

near Los Angeles, increasing the number of Bosch training facilities to five 

nationwide. Upcoming courses at the Ontario center will focus on IP video 

cameras and encoders and on Bosch’s G Series Control Panel. Additional 

training centers in the South and Southeast regions of the U.S. are planned 

to open later this year.  

 

The expanded classroom training portfolio places greater emphasis on IP systems. These 

comprehensive courses include product demonstrations, configurations, hardware installation, 

software overviews and troubleshooting tips. Upon completion of the courses, attendees will be 

able to perform complete end-to-end installations of Bosch’s video over IP equipment.  

 

In addition to classroom training, new self-paced, eLearning courses on the G Series Control 

Panels, Divar MR Digital Video Recorders, as well as on Extreme CCTV license plate capture and 

active-infrared technology are also available and can be completed in sections whenever it is most 

convenient for the participant. The online courses are designed to help technicians and sales 

personnel become familiar with Bosch technology without the expense of travel and time away 

from billable client activities.  

Ontario training facility 



Press Release 
 

 
 
 
 
 
 

 

 

Bosch Security Systems, Inc. 
130 Perinton Parkway 
Fairport, NY 14450 

Published by Eclipse Media Group 
Contact: Andrea Gural 
www.eclipsemediagroup.net 

E-mail agural@eclipsemediagroup.net 
Phone 207-319-7372 
 

 

July 14, 2008  

“Security technology is evolving quickly with the continued development of IP 

solutions, and dealers and integrators must keep pace with these advancements 

to meet the demands of end users today,” said Jim Musshafen, Director, Customer Solutions 

Support for Bosch Security Systems, Inc. “The expanded training program is designed to help our 

customers recommend, design, install and support reliable security solutions. Their success is a 

critical factor in sustaining our leadership in the market, and we will continue to make investments 

in this area.”   

 

For additional information on Bosch training course content, class schedules and locations, visit 

http://training.boschsecurity.us. 

 

About Bosch Security Systems, Inc. 
Bosch Security Systems, Inc., a division of the Bosch Group, develops and markets a broad range of products and 
systems for security, video surveillance, life safety, personnel and asset tracking applications, as well as for 
communication and professional audio installations. Worldwide, Bosch Security Systems employs nearly 10,800 
associates and reported sales of $2 billion in fiscal 2007. For more information, visit www.boschsecurity.us or call 
(800) 289-0096. 

 

About the Bosch Group  
The Bosch Group is a leading global supplier of technology and services. In the areas of automotive and industrial 
technology, consumer goods, and building technology, some 271,000 associates generated sales of 46.3 billion 
euros (over $63 billion) in fiscal 2007. The Bosch Group comprises Robert Bosch GmbH and its more than 300 
subsidiaries and regional companies in roughly 50 countries. This worldwide development, manufacturing, and sales 
network is the foundation for further growth. Each year, Bosch spends more than three billion euros for research 
and development, and applies for over 3,000 patents worldwide. The company was set up in Stuttgart in 1886 by 
Robert Bosch (1861-1942) as “Workshop for Precision Mechanics and Electrical Engineering.”  
 
In North America, the Bosch Group manufactures and markets automotive original equipment and aftermarket 
products, industrial automation and mobile products, power tools and accessories, security technology, thermo-
technology, packaging equipment and household appliances. Bosch employs approximately 25,000 associates in 
more than 80 locations throughout the U.S., Canada and Mexico, with reported sales of $9.5 billion in fiscal 2007. 
For more information on the company, visit www.boschusa.com. 
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